EWN FY15 IPR

Strategic Placement of Sediment, Gailani, Brutsche

= Problem

— Strategic placement of DM is
practiced on a marginal scale

— Present practices for DMM
are either not sustainable or
not ecologically sound

— Improved practices required

= Objective

— To improve district capabilities

to use strategic placement as
an alternative to traditional
placement methods

— Develop guidance for

, options

evaluating strategic placement
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= Approach

— To collect appropriate case
studies which demonstrate
both sound DMM and EWN
components

— Develop guidance based on

case studies ERDC
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= Project Funding by Year
— FY14: 15K
— FY15: 70K

= Major Project Deliverables

— TN: Strategic Placement at
Fort Meyers '

: = Value Statement
— TN: Strategic Placement at _ _ :
MCR — This RT will provide

documentation of previous and
ongoing strategic placement

— TN: Strategic Placement at

MOb'l_e 25V = within the Corps to provide
— Special Report: Guidance guidance for future strategic
document

placement projects.

, — CP Coastal Sediments 2015 ERDC
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= FY15 Products* (categories)

TN: Strategic Placement at Fort Meyers
TN: Strategic Placement at MCR

TN: Strategic Placement at Mobile Bay
Special Report: Guidance document
CP Coastal Sediments 20

*The listing of products provided on this slide should be supported with a one-page Word
document that provides a description and the particulars for each product. An electronic version
of the PPT file, PMP, Product Listing and Fact Sheet to Cynthia Banks by COB Tuesday, 11

AUG 15. Collaborations and interactions with others (in and especially external to ERDC),
should be described, when relevant, for all products. ERD‘
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